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Tiada Tuhan selain Allah


“Whoever does right, whether male or female, 
and is a believer, We will make him a good life,
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This research is aimed to identify the appraisal properties in the text of commercial advertisement on Nova Tabloid and to describe the manufacturer’s evaluation and feeling toward the women and the women’s social role.   
There are 17 texts of commercial advertisement on tabloid Nova as the samples of data of research. The samples of data of research were obtained by purposive sampling method. Those texts have been analysed by appraisal system theory stated by White (1998). The appraisal system focuses on the assessment and evaluation of attitude (affect, judgement and appreciation), amplifying attitude and the source of attitude (graduation).
The result showed that the positive appreciation dominates the assessment of attitude on the commercial advertisement texts. The good and services manufacturers gave the positive attitude for the product that being advertised on the tabloid Nova, because they want to persuade and give suggestion to the consumers for buying and using their products.
There are 7 of 17 texts of commercial advertisement on Nova tabloid that classified as neutral advertisement, while 10 of 17 texts of commercial advertisement on Nova tabloid that classified as gender bias advertisement. The women in the text of commercial advertisement on tabloid Nova are mostly described as the one who have the social role to give services for their husband. They also have the social role on parenting their children.  








Penelitian ini bertujuan untuk mengidentifikasi piranti appraisal di dalam teks iklan komersial pada tabloid Nova dan mendeskripsikan penilaian produsen produk dan jasa terhadap perempuan dan peran perempuan. 
Data penelitian adalah 17 teks iklan komersial di dalam tabloid Nova. Ke-17 data tersebut merupakan sampel penelitian yang ditentukan dengan menggunakan metode purposive sampling. Sampel penelitian dianalisis dengan menggunakan teori appraisal yang dikemukakan oleh White (1998). Sistem appraisal mengkaji tentang penilaian dan perasaan penulis yang dinegosiasikan dengan pembaca, yang meliputi penilaian sikap (affect, judgement, dan appreciation), skala penilaian (amplification) dan sumber penilaian (graduation).
Hasil penelitian menunjukkan bahwa appreciation positif lebih banyak ditemukan pada teks iklan komersial di dalam tabloid Nova. Hal ini sesuai dengan tujuan iklan, yang digunakan untuk membujuk dan memberikan saran kepada konsumen untuk membeli dan menggunakan produk-produk yang sedang diiklankan. 
Dari ke-17 buah teks iklan komersial yang terdapat pada tabloid Nova, 7 buah teks iklan dikategorikan sebagai iklan yang netral dan 10 buah teks iklan dikategorikan sebagai iklan yang bias gender. Sebagian besar bias gender di dalam teks iklan komersial menempatkan perempuan sebagai sosok domestik, yang bertanggung jawab terhadap pekerjaan-pekerjaan domestik.


Kata kunci: Piranti Appraisal, affect, judgement, appreciation, amplification, graduation, gender.
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